


THE “WHY”



INSPIRED BY DON’T MESS WITH TEXAS





LOCAL PRIDE + ACTION





BRAND AWARENESS GROWTH
Texas Runs on Water surveyed Texans before and after campaign launch. We set a lofty goal to raise 25% 
brand awareness in our pilot markets, and after 5 months of runway, we achieved 35% brand awareness 
in the Panhandle. 



STATEWIDE VISIBILITY



NEW PARTNER TOOLKIT 



BRAND PRIDE & LOYALTY MEASURABLE ACTIONS

2021 2024 2030

FROM BRAND AWARENESS TO BEHAVIOR CHANGE



EXAMPLE, Central Texas GCD





Partnership Agreement 

• Collaboration on Campaign Development
• Stakeholder feedback 
• On-the-ground support 

• Collaborative Funding Model 

• Impact Metrics & reporting 

•Maintain Brand compliance 



Partnership Benefits

• Strategic support and media marketing plan 

• Creative asset development: videos, social 
media, webpage, billboards, etc.   

• Increased Visibility

• Statewide campaign data & media reporting

• Statewide Campaign Synergy




